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UK’s premier university for sports



Loughborough University’s role of honour



east midland shires

Leicestershire Nottinghamshire

Derbyshire



• 42 academic posts

• $4 million in gift aid

• $8.6 million to $14.3 million 



1) Background behind the imago brand

2) Challenges of establishing a brand 

3) Investment and reward



From caterpillar to butterfly

Transformation and development





Loughborough University’s 

award winning conference and event brand





Leisure and hospitality 

imago

Center Parcs 

David Lloyd Leisure 

De Vere Hotels 

Intercontinental Hotels Group

Premier Inn 

Travelodge 

Tussauds Group 



our highly trained centralised sales team

provides a  one stop shop

Proactive sales

Event management

Enquiry handling and coordination

Revenue management

Marketing



customer relationship management system

online interactive technology



Creative advertising and 
marketing campaigns



understanding your customers’ needs enables you to 

build relationships and increase sales



67% business growth in 5 years

12,000 events, 90,000 visitors

70% repeat business year on year

$4 million gift aid 

Global distribution

Broaden markets and planned expansion

imago has become a leading 
conference and event brand



investment in our people is intrinsically linked

to our business success



six international Olympic teams
wanting to work with Loughborough University

Japanese Olympics Committee poised to sign 

up to and beyond 2012



ACCED-I & Boston, 29th Annual Conference

Sponsored by Kinetic Software


